A Special Issue for the 3rd International Workshop on Supply Chain Management and Information Systems (SCMIS2005) 6-8 July 2005, SEERC – South East European Research Centre, Thessaloniki, Greece.

Journal of Manufacturing Technology Management

Call for Papers

A Special Issue on E-technology and Manufacturing Enterprise Competitiveness
Journal of Manufacturing Technology Management is inviting papers for a special issue on 'E-technology and Manufacturing Enterprise Competitiveness'. The aim of this special issue is to investigate the performances, successes, failures, critical issues and roles of e-technology in contributing to manufacturing enterprise competitiveness. Theory building and empirical study papers that have strong relevance to the practical world in manufacturing sectors are welcomed, as well as case studies and papers with best practices experiences. 

Globalisation, modernisation and streamlining-paradigm have driven many enterprises to use various e-technology in order to improve the performance of existing operations, and compete globally and strategically to achieving manufacturing enterprise competitiveness, which in today’s digital economy, is often networked and interconnected via the Internet, Intranet, and Extranet. Examples of the e-technology include e-commerce, e-business, e-procurement, e-souring, and e-logistics. These technologies are in place to support the notion of establishing a value-added e-supply chain and e-demand chain. The support of back-office systems, e.g. SCM, MRPII, ERP are crucial to enable seamless information flow for the supply chain, whilst support from front-office systems, e.g. CRM, is important to coordinate the demand chain. Appropriate alignment of the e-technology with the systems is expected to create further competitive advantages. Hence, e-technology is a core competence in contributing to competitiveness in the digital economy. It is not merely a facilitating enabler, but a critical enabler, towards globalisation.  

Past research on aspects of e-technology tends to be fragmented. In today’s digital economy, practitioners of production and operations need to address their evolving business landscape in formulating, designing and implementing competitive solutions in order to add value to their business. Therefore, integrated understanding at the strategic and operational levels of the performances, successes, failures, critical issues and roles of e-technology in contributing to manufacturing enterprise competitiveness in the digital economy are vital to advance the theory development and take-up of e-technology.  

The following topics are encouraged but are not limited to:

· E-logistics

· E-sourcing

· E-supply chain management

· E-demand chain management

· E-procurement

· E-commerce

· E-business

· Supply Chain Management (SCM)

· Customer Relationships Management (CRM)

· Manufacturing Resource Planning (MRPII) / Enterprise Resource Planning (ERP)

· RFID / EDI / VMI / 3PL

Manuscripts following the JMTM guidelines (http://www.emeraldinsight.com/journals/jmtm/guidelines.htm) should be sent as e-mail attachments to the guest editors by September 1, 2005. All manuscripts will be double blind reviewed according to JMTM’s standard. 

Important Datelines

Manuscript submission: 1st September 2005

Notification of acceptance: 30 December 2005

Submission of revised manuscript: 1st March 2006

Notification of final acceptance: 30 May 2006

Submission of final manuscript: 30 June 2006

Planned publication date: 3rd/4th quarter of 2006 
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