
 

BBUUSSIINNEESSSS  
AADDMMIINNIISSTTRRAATTIIOONN    

&&  EECCOONNOOMMIICCSS  
DDEEPPAARRTTMMEENNTT  

 

South East European Research 
Centre (SEERC)  

17 Mitropoleos Street  
54624, Thessaloniki, 

Greece 
Tel: +30 2310-253477-8 

Fax: +30 2310 253478 
www.seerc.org 

Email: contact@seerc.org 
 

 

 
 

A  R e s e a r c h  C e n t r e  o f  t h e  U n i v e r s i t y  o f  S h e f f i e l d  a n d  C I T Y  L i b e r a l  S t u d i e s  

BUSINESS &ECONOMICS 
 RESEARCH SEMINARS 

 
 

THURSDAY 15th March 2007 
16:00 – 18:00 

 
SEERC Seminar Room 

SEERC Bldg 
 

“The use of factor and cluster analysis  
in marketing” 

 
By 

Dr. Konstantinos Alexandris 
Lecturer 

Aristotle University of Thessaloniki 
 

ABSTRACT 
 

 
 

While factor analysis is a well established technique in marketing, the use of cluster analysis has 
not been widely used. It is a useful technique in order to create profile of customers and determine 
segmentation strategies. The current paper will present results for a survey conducted among 
customers of skiing resorts in Greece. Both factor and cluster analyses were run. The 
marketing implications will be presented. 

 
 
 
 

The seminar series is open to all members of staff and students of CITY and to any externals that wish to attend. 


